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As pioneers in our field, we see it as our mission to support our clients' growth plans in the IT
industry, optimise their portfolios and refine their marketing strategies with data-driven
insights. With more than 50 years of experience, we have mastered the art of adapting to our
dynamic environment and to the ever-changing needs of our clients by incorporating
innovation into our daily work. We are a European market research and consulting company,
but our expertise extends beyond European borders to countries around the world.

Become part of our team as

(Senior) Marketing Manager (m/f/d)

Your mission: Drive our marketing forward and shape our strategy.

For our growing global presence, we are looking for an experienced marketing professional
who wants to take ownership of our marketing function, drive our strategy and bring PAC's
brand to the next level.

Your tasks

e Drive our marketing strategy: You take ownership of PAC's marketing strategy,
translate it into measurable impact and evolve it as our markets and our portfolio grow.

e Position marketing as a revenue driver: You work closely with the Comex, build a
clear pipeline narrative and report on marketing's contribution to growth.

e Strengthen our brand and analyst voice: You operationalize our value proposition -
Insight You Trust. Impact That Lasts. - and grow the visibility of our 30+ analysts into a
recognized thought-leadership force.

e Lead a focused team and build the right partnerships: You guide our marketing
team (Content, CRM and Assistant), set clear objectives and bring in the agency
partners we need to accelerate.

e Bring innovation into a 50-year-old firm: You pioneer modern, Al-native ways of
working in marketing and help us turn our experience into a competitive edge for the
next decade.

What we offer

¢ Real ownership from day one: You inherit a clear strategy, a capable team and a
budget - and you are free to shape how we go to market across our European core
countries.

¢ Direct access to leadership: You sit close to the Comex, with a real seat at the table
on commercial and brand-defining decisions.

e Al and learning budget: A dedicated budget for Al tooling, training and the
experiments you want to run to keep our marketing ahead of the curve.

e Budget to bring agencies on board: \We do not work with marketing agencies today,
but the willingness and the budget are there. You will be the one to decide where an
external partner accelerates us - and to bring them in.



e Remote working

e Long-term commitment: A permanent contract, a competitive package including
variable pay, 28 days' annual leave plus UK bank holidays - we want you to grow with
us.

\WWhat you bring to the table:

e Several years of B2B marketing experience, ideally in professional services, IT
advisory, research or B2B SaaS.

e A strategic mindset and a track record of moving marketing from a support function
to a recognised revenue driver.

e Strong leadership presence - you are comfortable making prioritisation calls,
defending them in front of senior stakeholders and bringing a team along with you.

e Hands-on confidence with modern marketing tooling (CRM, marketing automation,
analytics) and a curious mindset for Al in marketing.

e Excellent written and spoken English; German or French is a welcome plus given our
DACH and French core markets.

e Team spirit, initiative and the willingness to step out of your comfort zone to drive
change.

Ready to make a difference?

If you are looking forward to embarking on this journey with us, we would love to hear from
you! Send your application with your CV and earliest possible starting date to
career@pacanalyst.com




